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. Specnflcally the key issues that Rosetta
~Stone, a producei‘ of language learmng
: software inconsistencies encountered as
~ to the best ways to attract investors Y
_without compromlsmg on the futur‘e
' years growth of the brand -
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Market posntlonlng Gt Busnness model of the £

firm At times of IPO, Rosetta Stone had
provlded language learn|ng solutlons that

- placed it compennvely in front of all rivals and

convennonal education or language provlders

: Basncally the coinpany had a hlgh gross

arg|n form of operahon malnly because of |ts
- software and brand establishment. &
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The above pmms make the process of

~ valuation and pricing an Issue since settmg

“the risk- free rate and growth rate was a-

. challenge since the company has its 1PO in

the year 2009 when the market was hlghly
volatlle due to the fmancnal cnsns |
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Conclusnon The case of Rosetta Stone saves the |P0
~pricing challenges present in a fluctuatmg
~_economy. Overall managmg the appetltes of the .
- 1nvestors,. competltlon in the market, and the brand-“ -
~ value of the company called. for profound busmess. =l
~_acumen and measurement. The choice of IPO '
e pncmg at‘t‘eeted Rosetta stone’s growth and b
P market confidence s and was therefore mformatwe
- for companies in the niche market R
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This case 1S Just a sample partall
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~order on the webslte to order your
] own ongnally done case solunon
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