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lm‘m atua‘wu

Rosewood Hotels & Resorts |s a hospltallty
management company that has first-class
full -service luxury hotels worldwide; they
. are famous for,customised service and
~environment-sensitive structures. The
- company faces a critical decision
regardmg |ts brandmg strategy




 Probterm Statement

T The prmclpal focus ot‘ the case extracted from %

~the book concerns with the conflict of

' mtegratmg the concept of homogeneity with -
- that of variety. The Rosewood hotels and resorts s

have their speclflc character, and guests value <

* this concept but there is no common brand = .

image, which can help the company to bulld e

customers loyalty across the propertles -2




Fmamcme lmp&cm‘wnk

The costs ot‘ adoptlng corporate brandlng
~include overall costs in the scheme of
= rebrandlng and promotlons as well as costs
. in the employeereducatlon However, the

: benefits may. be long term, how much more
~_revenue one stand to benefit when
customers are loyal and have a tendency to | :
Stlck to that partlcular company SN




Conc&«mn

Through analysns of Rosewood Hotels and
~ Resorts |dent|fles issues of brandmg that
~are at play In luxury hotel business. A good
T brandmg plan can help augment the
~customer bond and be profitable for the
’ company thus helping it to. contmue domg
| busmess successfully
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ThIS case is Jjust a sample partall
“case solution. Please place the T
order on the website to order your
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