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Prada’s Hong
Kong Ipo



Introduction

In 2011 Prada created worldwide attention when it
conducted its initial public offering (IPO) from Hong
Kong as an Italian luxury fashion brand. When Prada
selected Hong Kong forits IPO instead of established

financial centers London or New York it caused
people to question its strategic direction.




Strategic Implications

Prada planned to generate $2.6 billion from its IPO which
established the company value at around $15 billion. The
~ capital influx had as its primary purpose to drive
international business growth with particular focus on
Asian markets. The IPO encountered hurdles because of
market volatilities and doubts about European luxury
brands incorporating in the Asian market.



Key Challenges

Asian investors expressed doubt about
European luxury brands doing business in
Asian markets when they considered possible
long-term market sustainability.



Conclusion

The Prada Hong Kong IPO demonstrates that
businesses need to carefully select their market entry
~location and effectively manage their fun.dra1s1n§
initiatives. The difficulties that emerged during the IPO
~ process enabled luxury brands to learn valuable
insights about financial market industry standards.
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