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Introduction

The research examines how Listerine Brand
Management handles metric selection for brand
performance enhancement within Brazil's competitive
market. ldentifying the most valuable KPIs remains
crucial because It gives valuable insights required for
sustainable brand development.




Brazil presents itself as a dynamic consumer territory
which shows steady upgrades in oral care product sales
specifically mouthwash products. Due to intense local
and international brand competition Listerine needs to
track suitable metrics in order to stay firmly at the
market leadership position.




Sales Srouth

Managers can assess the financial state of a brand and
discover necessary areas of development through the
practice of tracking sales patterns and revenue patterns.



Conclusion
The selection of appropriate metrics serves as an
essential foundation for Listerine’s Brazilian market
expansion plan. The brand should focus on market share
alongside consumer awareness and sales performance

and customer retention and promotional effectiveness to
achieve strategic optimization in the Brazilian market.




Resource

This case Is just a
sample partail case
solution. Please place
the order on the
website to order your
own orignally done
case solution.

Resource: Visit
thecasesolution.com
for detailed analysis

and more case studies.




