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Purpose
To analyze the Implementation of a North
American company in a country where it is not
locate.

We chose Tim Hortons.




\Viethodology



- Used secondary data
- Used the corporate website of Tim Hortons

- Used data from foreign governments







Tim Hortons' history :

- Founded in 1964 in Hamilton, Ontario

- At the beginning only two products : coffee and donuts
- 1976 : creation of the famous and successful Timbits



Tim Hortons expansion

- 1995 : merged with Wendy’s International, expansion in the United States
- More than 3,000 restaurants across Canada
- Over 600 in the United-States

- 2006 : trades on the NYSE and TSX (THI)



