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Introduction

180+ careers
1st was Teenage Fashion Model
President
Rock Star
McDonald's Cashier
Doctor

1 sold every 3 seconds
1 billion+ sold worldwide
In the US, 3-10 yr olds have an average of 8

1992's Totally Hair Barbie is the best seller of all time
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History

- MATTEL, 1959

- Barbara Millicent Roberts

- Sold for $3 ($23.97 in 2013)
- 7 siblings

- Bratz dolls (mid 2000's)

- Hello Barbie (2015) https:tenikipedia.orgwiki/Barbie)
Original Logo

"My whole philosophy of Barbie was that through the doll, the little
girl could be anything she wanted to be. Barbie always represented
the fact that a woman has choices (Mattel, 2016)"” - Ruth Handler




Body Measurements
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Barbie's Affect on Popular Culture
Powerful Social Media Presence

13 million fans on Facebook
240,000 Twitter followers
600,000 Instagram followers (@Barbie)
Youtube Vlog

Hegemonic Beauty Ideals
*Ideal physique and natural extreme natural beauty*

"damage girls' body image, which contribute to an
increased risk of disordered eating and weight
cycle(Dittmar, Halliwell & Ive, 2006)"
Women want to be her & men want to be with her

Barbie Syndrome

desire to have her physical appearance and lifestyle
representative of the doll
attempts to emulate her physical appearance even
though the body proportions are unattainable






