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- UK activewear and smart jewellery market
- Recommended Marketing Strategy
- Marketing mix strategy:

- Product and price

« Promotion

- Online retail and merchandising
- Offline retail and merchandising

- Conclusion
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MONCLER MARKETING STRATEGY

MISSION: TARGET MARKET

To create an aspirational and Female aged between 15-20
contemporary, lifestyle brand that
provides high quality products by

offering smart jewellery and stylish POSITIONING STRATEGY

activewear to cool females aged ) Aspiratit;)nal lifestylg
between 15 and 20 (generation Z) who - Innovative personality:

are digitally connected. daring, up-to-date,
spirited. R

OBJECTIVES

To reposition Moncler as an .’ MIE
aspirational lifestyle brand with e T
leading technological and
fashionable activewear products.
To launch Miss Moncler Capsule
Activewear Collection. < withings
To launch Moncler Smart by Miss MONELER N
Moncler jewellery. oysho
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Product & Price

Product

MISS MONCLER
ACTIVEWEAR

MISS MONCLER
SMART JEWELLERY

O

£345-£390

£445-£490

3 €

£545-£590

Price

MISS MONCLER MISS MONCLER
ACTIVEWEAR SMART JEWELLERY

l l

SKIMMING ££ PREMIUM £££

Recycled material « High Quality
Laser cut « Wearable

technique Technology




