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Ahead?
- Ways to fulfill expectations of e
Indian consumers- cluster of
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. shows, documentaries and
movies
- Censorship was a sensitive g
issue in India since netflix did
not censor any data which
could hinder viewership
+ Had to deal with piracy issues
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ECONOMIC

- Netflix subscription plans sold
at US$7.35 for basic, US$9.55
standard and US$11.76 for
premium was higher than
other competitors.

- High viewership in free one
month trial which dropped
down due to purchasing power
of the viewers.
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+ Law broadband penetration (0-5000 kilobits)
» Al of rabust in intia
+ Movement to more sophisticated model of subscription

viden on demand{5VoD)
« Switch from DVD rental services ta un.smmhg
videos

+ Preference of smart devices owver television and cable
conneckions,

« Addition of larger phone screens have increased viewers,

- Upcoming Techmology : Smart televisions with builtin
netflix application.

DEMOGRAPHIC
- AGE GROUP

Age group of 15-24 with average monthly
viewership per viewer of 66.8 online
videos

Age group of 25-34 with average monthly
viewership per viewer of 62.8 anline
videos

« Income level
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- Movement to more sophisticated model of subscription
video on demand(SVoD)

- Switch from DVD rental services to online streaming
videos.

- Preference of smart devices over television and cable
connections.
- Addition of larger phone screens have increased viewers.

« Upcoming Technology : Smart televisions with built in
netflix application.




