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Content Is Key

Leveraging content to the right audience is essential in order
to generate leads. Research has found that visual content
on social media is effective in grabbing attention, consuming
and therefore, shareable.

In 2014, infographics were named the maost successful
content, with 67 per cent of respondents describing them as
'very effective’,

Platform Perfection

How people engage with the content alters on every B2B
platform. Understanding your audience on each platform will
enable you to engage and create content that is relevant to
them = generating leads.

Engage With Customers

Inbound marketing: supplying useful, relative content that
humanises the brand and generates leads.

Drive Traffic To Website

Targeting content and including clear CTAs can drive traffic to
website.
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Background

- Is the largest container shipping company.
- They have five core businesses, including Maersk Line.

- Operates in over 120 countries and has a fleet of over
600 ships which sail every major trade lane on the globe.

- Once had 15 per cent of the market share worldwide.

Company Market Share

APM-Maersk 15.2%
Mediterranean Shg Co 12.9%
CMA CGM Group 8.3%
Evergreen Line 4.0%
COSCO Container 39%
Hapag-Lloyd 39%
APL 37%
CSAV Group 3.5%
Hanjin Shipping 3.3%
CSCL 32%
Other 38.1%
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)%, Jonathan Wichmann, Maersk Line's Head of
Social Media.




Average score for ten
Lego . latest FB post (in June)
M.aersk Line Score is measured as
Disney likes + shares (x2) +
GE comments (x4) divided
Shell by number of fans
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Maersk Line segmented their social media channels into four categories:

Customers Employees Experts

The Reason Being?

- To ensure all content was tailored and engaging on all platforms.

- Leading to higher volume of generated.




Customers Employees

The Reason Belng?

content was tailored and engaging on all platforms.

igher volume of generated.



