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Products

Lowe’s offers 40,000 products
in 15 product categories ranging
from appliances to tools, to paint
lumber and nursery products and
have hundreds of thousands
more available by Special Order
— offering everything customers
need to build, maintain, beautify
and enjoy their homes.
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Product differentiation

National Brands

» Whirlpool® , GE®, Samsung®

Private Brands

- Kobalt® tools, allen+roth® home décor
products, Portfolio® lighting products, Garden
Treasures® lawn and patio products

Lowe’s

HOME IMPROVEMENT WAREHOUSE

Expanding Online and on-site product
assortments
DIY/DIFM
Installed Sales
Selling Channels

» Online, on-site, contact centers
Credit Financing
Extended Protection Plans and Repair
Services
MYLOWES
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Vision Statement

"We will provide customer-

valued solutions with the best

prices, products and services to
nt; make Lowe's the first choice for
3 home improvement.

mylowes
A on Lowes.com.
4 S8\ See an associate for details. B

Lowe's Values:

- Customer Focused
. Teamwork
Ownership
Passion for Execution
. Respect
. Integrity



Advertising

Lowes has a wide variety
of television and radio
commercials
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