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Backgroun

Market Cap: 515.71M

Profit Margin: O.

ROE: 5.50%
EBITDA: 68.14M

Current Ratio: 2.

53%

Mission Orientation

04

Our focus is on middle income
individuals. We provide quality
merchandise at an affordable price.
Service at a location that our patrons
will likely be located (the mall}.

Qur customers demand high quality.
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Mission Orientation D

4 Our focus is on middle income
individuals. We provide quality
merchandise at an affordable price.
Service at a location that our patrons
will likely be located (the mall).

Our customers demand high quality.

sion Statement
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orporation is to be the bes
specialty retailer in North
America. Our goal is to develop
and maximize the finest
collection of jewelry brands in
order to build lasting customer
relationships that will generate
solid returns for our
shareholders




goes beyond superior products and services. Our
commitment to being a responsible company
includes our efforts to be transparent and honest,
but also includes the social, environmental and
economic impacts in the communities where \

do business. Our customers and stakeholde
place enormous value on our corporate
citizenship, and we take that responsibility v

seriously. .




