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Executive Summary
. -

This is an Integrated Marketing Communications plan for H&M'’s new collection "Still Young".
H&M is a worldwide known brand and is ranked as the the 21st most valuable global brand in
2009 by The Branding Consultancy. With it's 2200 stores in 38 countries, and on 4 continents it
truly is one of the most well known retailers of clothes in the world.

The Swedish company was founded in 1947 by Erling Persson, the company was originally named
Hennes & Mauriz but as they expanded abroad they simplified the brand name to H&M. The
company now has over 76000 employees. Their clothes are mostly made in China, Turkey, India,
Bangladesh and Egypt.

The new collection is for active senior citizens between 50 and 75, and the clothes will be sold in
stores around the world. The clothes are for a healthy lifestyle, taking a walk or playing with the
grandchildren. Still Young will be a collection that lives up to H&M'’s mission to deliver fashion and
quality at the lowest price.

H&M’s mission has always been to offer fashion and quality at the best price. This gives them
different competitions around the world depending on which country you are discussing. The
biggest competitors are Gap ink, and Arcadia Group.

A big change in H&M'’s advertising has to be made in order for us to reach our target market since
they do not respond to flashy ads or use the internet in the same way as our younger costumers.
We have to find the best magazines and newspapers to advertise in and we have to develop a fun
yet simple TV commercial to attract our new target market.
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Historical Context
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