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Anzahl der monatlich aktiven Facebook Nutzer weltweit vom 3. Quartal 2008 bis
zum 1. Quartal 2016 (in Millionen)
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Definition:
Websites and applications that enable users to

create and share content or to participate in
social networking. (Oxford Dictionary)




The use of social media

Why use social media?

- maintaining/establishing
relationships

« personal news

- free time activity

- sharing and collaboration

- building and executing political,
economic and social
(counter)power




