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Introduction

Heineken is a pale lager beer with 5% alcohol by
volume produced by the Dutch brewing company
Heineken International.

History

Heineken Lager Beer was first brewed by Gerard
Adriaan Heineken in 1873.

Developed their own unique yeast in 1886, which
is used in the brewing process today. It is known
as the Heineken A-yeast.




Tag Line
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Heineken

open your world




Vision

Heineken’s core values - respect, enjoyment and a
passion for quality

Heineken's aim is to be a leading brewer in each of
the markets in which we operate and to have the
world’s most valuable brand portfolio.

Heineken's goal is to grow the businessin a
sustainable and consistent manner, while
constantly improving profitability.
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