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+ 507 in matropolises
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Introdustion

- A little description of China
- A little description of Durex
- The 1989's law and itS conSequences
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The eharacteristics of the Chinese condom market

- The figures of the Condom Market and their evolution

- Who are the cuStomer in China 7

- Which are the distribution channels ?

- what are the characteristics of the chineSe conSumer ?
- What are his purchasing criteria 7

- How do conSumersS perceive the uSe of condoms 7




Durex performance on the Chinese market

- Leader : 307 of Market Share
- 507 in metropolises
- Image of Quality
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The Durex Gase

- Positioning of Durex in terms of image and prices

- The Durex products in China

- what is the wanted image and what is the actual one 7
- The English origin of the Brand




What approach are we going to have
in order to launch our produst ?

- The taboo about Sexuality is very Strong
- The cuStomers are often ashamed to buy condoms
- Condoms are assimilate to prostitution

--» We decided to launch a product adapted to the
cuStomer’s moral values.




