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INTRODUCTION

« American Travel Website

 Hires 3000 employees in 45 locations

- 24% increase in Full year revenue - $945,661 in
2013

- "Enabling travelers to plan and have a perfect trip"

- World's largest travel community

- More than 150m traveler reviews & opinions on more
than 4m places to eat, stay and visit

- 315 million monthly visitors on their website

- 75% of people traveling to Asia are influenced by the
reviews on TripAdvisor




Corporate Website

- Enables customers to:
+ book hotels
« vacation rentals
- airline tickets
+ package holidays
« destination services (e.g. car rental)

Customer Relationship Management (CRM)

“Acthithes that organtsations fake t sotisfy cirshomens’ needs, identify thelr
preferences and resalve their complaints, offer them after soles services, in
furs biish o forg ivships with their cosfomer™

(i, Tae & Yien, 2003

Digrtal Customee Relnisnship Manage ment
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TripAdviaor Digital CRM
- Emil Marketing
- Triphduisos Col Welbsite
= Muobile CRM

New media marketing strategies

The extent in which TripAdvisor has incorporated digital

marketing into their marketing strategy

Social Media Platforms:
TripAdvisor has a significant presence

Mobile Marketing

TripAdvisor has adapted the idea of mobile
marketing and has tapped into the mobile app
market which satisfies the needs of its consumers

in terms of:
gﬂc\ﬁil‘; !<nown social media platforms : ;I;mmls ey
: - Entertainment TrinAvisoragp
- Facebook - 1,816,084 likes + Efficiency =iy
+ Twitter - 2.07M followers el 6 )
+ Instagram - 38m Followers
« YouTube - 5,242 Subscribers
In-Bound Marketing Mix
e . Reach Act
Content Marketing Matrix Affiliate Marketing e et e e
5 AT ; Affiliate marketing enhances the relationship [Chafley, 2015) T A
e ! between the publisher, the advertiser and the ey Measires - Baures rete: 44.40%
Pl ™ consumer (Stokes, 2011) - 555,000 llowers on stageam g
; ! # ! source of revenue + 315,000,000 visitors 1o the - Facanook: 10~50 camments and
| - Advertiser - The hotel, restaurant or ather R R
| organisations
i - Publisher - TripAdvisor a Convert
] » Consumer - Person who sees the ad and nGeu “q'IﬂTffrfqe‘gxerllglvlifl o 'E!'Eﬂlgf
E makes an action cs:f;:negs [C?xl\l'lliy.!‘?:ﬂ 5) N r!'lﬂil:l';l"g;vﬂ' F"sl-lilw buryers
f e il st hefyalty {Chaffay,
L Key measunes 2015)
F sl S Hery measunes
E estadisplay phasarm + 200,000,000 reviews

Riview pupress
3% of new reviews from
Facehnok members




Corporate Website

- http://www.tripadvisor.com/

- Enables customers to:
- book hotels
. vacation rentals
. airline tickets
- package holidays
- destination services (e.g. car rental)



Socilal Media Platforms:

TripAdvisor has a significant presence
on well-known social media platforms
such as:

- Facebook - 1,816,084 likes

- Twitter - 2.07M followers

- Instagram - 38m Followers

- YouTube - 5,242 Subscribers



