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Definition of CRM




CRM Mobile Marketing

Evolution of Marketing Automation
Mobile Engagement

CRM/Data-warehouse Export to Trlggered Email
Letter/Email/Call Centre
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- Customer Loyalty
- Name Recognition

- Builds Brand Awareness

- Creates Relationship

- Inexpensive Marketing

- Builds Customer Database




Disadvantages of
mobile marketing

- Privacy Issues

- Education

- The mobile phone is less
standardized than
personal computers



Strategy

Meet your customer where they already are...

1. Determining audience need

Customers

2. Defining effective
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