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thistory

The Colgate-Palmolive Company is

an American worldwide consumer

products company focused on the
production, distribution and
provision of household, health
ity st ahertsemens care and personal products

romotion strategies. Its
ducts which are designed
segments are targeted to
' by highlighting its
common tagline for all
No 1 brand recommended



Colgate primarily used advertisements
as its main promotion strategies. Its
different products which are designed
for different segments are targeted to
the audience by highlighting its
features. Its common tagline for all
products is (No 1 brand recommended
by dentist)



Ke.s, Dates

1806
- Company is founded by William Colgate in New
York to make starch, soap and candles
1817
- First colgate advertisement appears in New York
1857
- Afterfounder’s death, company becomes known as
Colgate Company
1873
- Toothpaste is first marketed
1896
- Collapsible tubes for toothpaste are introduced
1898
- B.J Johnson soap company (Later renamed
Palmolive Company) introduces Palmolive soap.



I(ex, Dates

1910
- Colgate moves from original location
to Jersey City, New Jersey
1926
- Palmolive merges with Peet brothers, creating
Palmolive-Peet Company
1928
- Colgate and Palmolive- Peet merge, forming
Colgate-Palmolive-Peet Company
1947
- Fab detergent and Ajax cleanser are introduced
1953
- Company changes its name to Colgate-Palmolive
Company



Key Dates
1966
- Palmolive Dishwashing liquid
introduced
1968
- Colgate toothpaste is reformulated
with fluoride; ultra brite is
introduced
1976
- Hill’s Pet products purchased
1987
- The soft soap brand of liquid soap
is acquired



