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Current Issue

Expanding Market
- Domestically
- Internationally
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Advertising Objective:
Increased preference rate by 5%
within 6 months.

Message Objective:
Re-position consumer perspective as
the most reliable and luxurious

amongst market-leading competitors.



The purpose of advertising for Body Glove will be to
convince our target audience that Body Glove
wetsuits are the most functional and luxurious
wetsuits on the market, made with the warmest and
lightest material available, and with the ability for
customization. This will be accomplished by
advertising in popular magazines, through social
media, and online. The mood and tone of the
advertising will be fun and somewhat serious.
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