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Section A

a) The key stages after the situation
analysis stage of integrated marketing

communication planning that influence
creative strategy development.

Select two award winning or
outstanding creative campaigns you
have exposed to this semester to

illustrate your thinking.




largel markel(s) and pssitioning

Who shall we advertise to ? (Roy Morgan single source Aus)

What internal and external factors may influence the media

plan ?
(%]

Which channel most suited and geographically &

iy

When should we focus our efforts ?




* Demographic (age, gender, life
stage, status, education level)

- Geographic

- Psycho graphic
- Benefits sough (products, feature,
situation, specific, general needs)
- Purchase behavior (usage rate,
involvement)

- Media exposure (types of media)
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External + internal factors

GENERAL
ENVIRONMENT




