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Private Label Personal
Care Industry

Personal Care Market HPL in Pri Label |

= Personal Care Market: Stable
* Unit volume increases: <1%

« Sale growth determined by price increase
« Branded products vs. Private labels







Private Label Industry

» Retailers involved: mass merchants;
supermarkets... i
 Historically: low-priced alternative
» Cost: 50% lower; Profit: 200%
» Potential:
20% share of personal
<19% of to
market




HPL in Private Label Industry

» Hansson: >28% share of private labe
industry a0
« Heavily depend on national ret
 Quality improvements incre

acceptance




