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PRCKAGING:

The packaging makes the brand lnck expert and modern. This
packaging makes the brand look more contemporary and hi-tech. It
ensures more emphasis o the variants that have a'rfaclw:r been &
part of the prosuct kut rever been communicated to the
customer that well. This new Packagin_q has c|c.:r|\f ierttified that
there is a separate prccluf:t for each skin type.

Safe_quard is avalable 1 3 wariety of packaging formats to suit al
consumer Meeds. and consumption cceations. Packaging is innovative

to meet the individwal needs consumers all over the country.
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BRAND EXTENSION/
PRODUCT MIX:

The seven variants provide
an ideal product mix in
terms O1C consumer needs
ie. (2 skus - 115 Gms ano
F0 Gms).




Product line extension and uses
The ProAuct i5 used Pr’imar'ﬂy
for showering / bathing but is
also used for hand washing. A

Pro&uct ne extension is

Safeguaro Hand wash which is

also available under the

SS‘F €0 uard Bran&. SolutionS.com



Product Life Cycle
Since this is a Fast Moving

Consumer Product, the average
Proéuct ibe c\ele of this Product
(iF used every cJay) 5 30 &ays and
2 years i not in use (ite stored in
3 cool and dry location). The brand is
entering from 9rOWth to maturity.
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PACKAGNG -

The packaging makes the brand look expert and modern. This
Packaging makes the brand look more contemporary and hi-tech. It
ensures more emphasis on the variants that have already been 3
part of the product but never been commuricated to the
customer that well. This new packaging has clearly identified that
there is a separate PrOcJuct for each skin type.

Safeguard s avallable n a variety of packaging formats to suit all
consumer needs and consumPtion occations. Packaging 15 INNoVative
to meet the individual needs consumers all over the country.

The range of formats extends from the individual bar soap (115
Gms)to the fam'll\i size bar(70 Gms), for in-home and office usage.
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Pure White: Pure White is the ﬂaﬂshlp ofrerlﬂg of SQFCBuarel sjgnh(\\ﬁng the core benefit of superior germ protection.
Herbal: Clears and Pur]ﬁes Your sKin from germs.

Lemon: Makes you feel refreshed with its zesty smell.

Menthol: Heeps you fresh in hot weather.

Aloe Vera: Moisturizes your skin

Sandalwood: Provides natural care gently.

Nitamin E: Cleans your skin and makes it smooth



