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TOP 10 PRODUCTS SEIZED

1. Footwear 38%
2, Consumer electronics 12
3. Handbags/wallets/backpacks B
4. Apparel B

5. Watches/parts
6. Computers/hardware
7. Media
8, Pharmaceuticals
9. Jewelry
10. Toys/electronic games
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Fashion News
The latest fashion news from around the globe.
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Counterfeiting Impact on
Luxury Brands

| "\ , I - '5'"‘ : | Can the industry benefit from counterfeiting?
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Advantages: Disadvantages:
Brand awareness - Aesthetics

- Free Advertising - Design is

- Products status and comprimised

ﬁ symbol of high - Health and safety
brand value issues
« 'You've made it' - Brand loses

- Flattering to be exclusivity
imitated - Devaluation of brand
Primarily Price

- dvantages ThecaseSOI.UtionS

'Prada CEO Says Counterfeit
Isn't A Bad Thing' (Saae
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Consumer Attitude

Which of the following were factors in your purchase of an imitation or
counterfeit product?

78%

Easily Buy same quality Genuine product  Buy earlier than
available at better price price too high licensed product
appeared




What are brands doing to
protect themselves?
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