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Media Planning

- Target Market
- Creating Content

Purchasing

- Communicating with Medium tools(Newspapers,
Billboard, Magazines etc.)
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EOE- HOW THEY MAKE MONEY

- Managing social media accounts of the companies
(e.g. Nutella, Oreo, P&G, Tamek etc.)
e.g. earning 500 TL for each post

- By earning on comission
(e.g. Marketing of Prima)
-negotiating with Facebook for Prima
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4 SCALE OF THE SECTOR

- In Turkey, first half of 2015
report reveals that digital ad investments grew reached 789.3 million TL
with a %21.3 growth
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- Employees(Salary+0verhead+SSI+Meal+Health Insurance)

e.g. The company works with Olips, they(the employees) calculate how
much time they will spend on this work.

3 hours work = 3 hours salary

Salary + The other expenses + Profit(Cost to Olips)
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- If we come up with Prima example, the commaodity is Facebook users who
are interested in baby stuff(parents)

- In digital ad, target market is more accurate than classical ad
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