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STATISTICS

- 2.1B people have social
media accounts

- 70M Instagram photos are
shared per day

« 1.5M Business pages are
registered on Facebook
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PURPOSE OF RESEARCH

- Understand the effect of social media and its
iInfluence on the purchase decision-making
process of H&M'’s female customers.




HYPOTHESIS

. Influence on consumers decision
making process

- People value the information on social

media as the guideline for their future
purchase
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AIM OF SURVEY
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« Understand the influence of social
media has on H&M's young female
consumer behaviour

- Most popular social media outlets

and most influential users on social
media sites

- Target demographics Sogié
habits

- Gene
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THE PROCESS

- Qualitative research methodology

» Primary research: face-to-face interviews with young
females (in front of H&M)

- Locations: High Street Kensignton & Oxford Street
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