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The Clorox Company
Goes Green

In the beginning

Ethical Branding
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International Business

= 2 operating segments:
« North America (80% of business)
» International (20% of business)
- Targeted products
- For example, more than 70% of the
Hispanic population own a charcoal
grill, almost 70% of Hispanics grill year
round
« As a result, grill cleaning products are
marketed more heavily to this
demegraphic

Goes Green

- Awarded 2015 Global Citizen Award from
United Nations Association

- Employee led GIFT campaign has raised $4.6
million to support 2500 non profits

- Recognished by White House for it's 'best in
class' retirement plan (The Clorox Company
2015)
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The Clorox Company

Ethical Business Strategies

2010 saw the company establish a formal corporate social responsibility strategy. A
strong focus on integrity and quality guided by their core values of doing the right

thing every single day.

"We know choices we make have a significant impact on people, our planet and our
communities. That's why we're continually strengthening our commitment to
Corporate Responsibility, focusing on five pillars" (The Clorox Company | Corporate

Responsibiliti, 2018).

(rewon)

ik

\_/
Thecasesolutions.com

()
N

In the begil

The Clorox Company, originally named the Electro-Alkaline Company, was created il
In 1928 the company changed its name to the Clorox Chemical Company after goinc

Proctor & Gamble purchased the company in 1957 subsequently renaming its new s
from a rival company the buy out was challenged by the Federal Trade Commission.
decided that Proctor & Gamble must divest the company and as of January 1, 1969, |

After the acquisition of the many brands in the 1990's and the joint venture with Pr
brand GLAD, the company focused on consumer megatrends that included sustaina
value. (Cloud, 2013)



In the beginning

The Clorox Company, originally named the Electro-Alkaline Company, was created in 1913 by the coming together of five American entrepreneurs,
In 1928 the company changed its name to the Clorox Chemical Company after going public on the San Francisco Stock Exchange.

Proctor & Gamble purchased the company in 1957 subsequently renaming its new subsidiary "The Clorox Company" but after a purchase objection
from a rival company the buy out was challenged by the Federal Trade Commission. After a lengthy 10 year battle in the U.S Supreme Court it was
decided that Proctor & Gamble must divest the company and as of January 1, 1969, The Clorox Company was once again independent.

After the acquisition of the many brands in the 1990's and the joint venture with Proctor & Gamble to create household plastic items under the

brand GLAD, the company focused on consumer megatrends that included sustainability, health and wellness, multicultural, and affordability/
value. (Cloud, 2013)
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Ethical Business Strategies

2010 saw the company establish a formal corporate social responsibility strategy. A
strong focus on integrity and quality guided by their core values of doing the right
thing every single day.

"We know choices we make have a significant impact on people, our planet and our
communities. That's why we're continually strengthening our commitment to
Corporate Responsibility, focusing on five pillars" (The Clorox Company | Corporate
Responsibility, 2016).
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Strategy Effectiveness

The 2015 Integrated Annual Report illustrates the effectiveness of current CSR initiatives in the past fiscal
year. Increased profitability, higher employee engagement and productivity rates, along with return on
investment for shareholders, significant positive impact on individual lives and communities as a whole.
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CEO Benno Dorer stated in the 2015 Integrated Annual
Report, "Retaining our commitment to corporate
responsibility is not negotiable, and we believe we
have the right strategy to succeed." He later went on
to say, "In the last fiscal year, our 7,700 employees rose
to the challenge of driving profitable growth while
continuing to live up to our corporate responsibility
commitments." One of these included:

- Sustainability improvements to 20 percent of the
product portfolio since the baseline calendar year of
2011, on track with the company goal to make
sustainability improvements to 50 percent of the
product portfolio by 2020.
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o minority independent board
o members

Global Female
Nonproduction Managers

. 48 q Global Female
(4 Nonproduction Employees

Female Executive
Committee Members

Female Independent
Board Members

Fig 1.1 Female Diversity (The Clorox Company,
2016)



Fig 1.1 Female Diversity (The Clorox Company,
2016)
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Achieving financial success through transparency
and strong governance

2015

OPERATIONS BEFORE INTEREST
AND TAXES MARGIN!
(as a % of Net Sales) (non-GAAP)

Fig 1.2 FiRancial sc ard (2015 Integrated Annual

Report,

Innovating
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20%

PRODUCTS WITH
SUSTAINABILITY
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Fig 1.3 Product innovation (20
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Product

Innovating and make responsible products,
responsibly
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GOAL

50%

BY 2020

PRODUCTS WITH
SUSTAINABILITY
IMPROVEMENTS*

Fig 1.3 Produc vation (2015 Integrated Annual Report, 2016)




