On Weldon's Watch:
Recalls at Johnson &
Johnson from 2009 to 2010
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19 watch brands serving
all consumer segments

with the latest technology

» Swiss identity
» High investments

in watchmaking
technology
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Core benefit:
Measure the time

Basic Product:
The watch in order to function needs a mechanical watch
movement

EXxpected product:
The consumer expect the watch to be designed in a
beautiful manner as a jewellery /fashion item

Augmented product:
The watch includes the most precise mechanism

Potential product:
evolutionary look




