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« Founder & CEQ: Kevin Plank
- For athletes BY an athlete
- Problem: sweaty, practice clothes
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- Solution: sweat-wicking gear
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- Lack of response
- More real-time interaction

- More personable

- Increase ways to get involved
- "Gap" in users/followers
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- Cost:
« Paid - TV advertisements, billboards
- *Owned - YouTube videos, Facebook, Twitter, Instagram, Apps
- Earned - Blogs & Positive feedback

- Communication:

. online,viasocial ~ TheCaseSolutions.com

- Convenience:
- Mobile, on-the-go, digital, real-time

- Consumer:
- Wants = high-performance gear with a supportive community
- Solution = provide sweat-wicking gear & an IMC campaign




- Sochi Winter Olympics 2014
- Competition
- Lack of international presence
- Products
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- Expand international presence

- Increase international sponsorships

- Target a younger market

- Develop games (Xbox, PlayStation, etc.)

« Re-vamp & improve athletic shoes
- Focus on other products
- Continue to increase presence & awareness
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