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TOYOTA 6UIPING PRINGIPLES
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every nabon and undertake open and far business activities to

stoms of every nation and contribute to economic and social development
through corporate activites in their respective communities
3. Dedicate our business to providing clean and safe products and to enhancing the quality of life everywhere
through all of our activities
eate and gevelog d technologies and prowvide outstanding products and services that fulfill the
tomers worldwick
ler a corporate culture that enhances both in ivity and the value of teamwork, while

honoring mutual trust an

0. Fursue growth through harmony with the global community via iInnovative management.

7. Work with business partners in research and manufacture to achieve stable, long-term growth and mutual

penefits, while keeping ourselves open to new partnerships

imagen recuperada de: http://www.toyota-global.com/sustainability/
report/sr/pdf/sustdinability_reportls_fe.pdf
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Always be faithful to your duties, thereby contributing to the company and to the overall good.
Always be studious and creative, striving to stay ahead of the times.

Always be practical and avoid frivolousness.

Always strive to build a homelike atmosphere at work that is warm and friendly.

Always have respect for spiritual matters, and remember to be grateful at all times.

imagen recuperada de: http://www.touota-global.com/sustdinability/
report/sr/pdf/sustainability_reportls_fe.pdf




THE TOYOTA WAY
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"The Guiding Principles at Toyota reflect the kind of

company that Toyota seeks to be. The Toyota Way 2001

clarifies the values and business methods that all employees

should embrace in order to carry out the Guiding Principles | Chalenge
at Toyota throughout the company’s global activities. |

. Kaizen ’
The Toyota Way is supported by two main pillars: [ Genchi Gerbutsy e \
'Continuous Improvement’ and Respect for People’. We are ‘ C . .
never satisfied with where we are and always work to -Ontinuous
improve our business by putting forward new ideas and Impr ovement
working to the best of our abilities. We respect all Toyota
stakeholders, and believe the success of our business is
created by individual effort and good teamwork.”

Respect
(Toyota, 205) for People

|
\ pre— Respect
—1’ Teamwork

Imagen recuperada de: http://www.toyota-global.com/company/
history_of_toyota/Toyears/data/conditions/philosophy/images/

toyotawau_imao0l.




THE TOYOTA TREE
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