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culture

vision: The Ritz-Carlton inspires lifes most meaningful
journeys.

mission: providing genuine care and exceptional products and
service resulting in profit leadership.
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SERVICE INDUSTRY

Service is the product.
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What’s your memorable experience with a hotel?




The Success of the Portman Ritz-Carlton
(Shanghai)

In recent years, The Portman Ritz-(arlton has
won award after award in recognition of its
successful formula. For three consecutive
times, it was named “Best Employer in Asia”
by Hewitt Associates and “Overall Best
Business Hotel in Asia’ by Bloomberg TV. For




KEY PRINCIPLES OF RITZ-CARLTON SERVICE SUCCESS:

LEADERSHIP IN CUSTOMER SERVICE
EMPOWERMENT

COMMUNICATION

MOTIVATION

EXCELLENCE IN CUSTOMER SERVICE
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Great leadership in Customer Service

As a premium hotel whose utmost mission is to provide “genuine care and comfort to our
guests,” The Portman Ritz-Carlton pledges to “provide the finest personal service and
facilities to our guests who will always enjoy a warm, relaxed yet refined ambience.”
And this objective can only be fulfilled by satisfied and engaged employees.
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