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What I1s a Logo’
| . What are the 4 types of logo's?
~ WhatisaBrand?
§  Whatis Branding?
) g* - What is the difference between a
1 logo and a brand? 1
What makes a brand a good brand'? 3
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GOAL

Students will understand and
define key terms of branding and
be able to dif ferentiate between
visual identity (logo) and a brand.




erstand and
f branding and
tiate between

go) and a brand.

Objectives

=> Understand the concept of branding

=> Acquire knowledge about the different
aspects of branding =

=> Explore the different means of developing a
brand name |

=> Explain the importance of branding in order
to be a successful business

=> Use real life examples to demonstrate the
power of branding in a competitive
business environment o

2.2 Deteriene the sEope and purpase o the jcfict

223 Dbt teing the Barget audience, cliont neods, expsctod
out: omes objectives, and budget.

254 Bevelopa conceptaal model and design beief for the
Frajeet,

-~



What is a brand?

. A set of associations that a person (or
group of people) makes with a company,
product, service, individual or
organizafqul_ > 3" .

. It is projected to customers in the form of a
name, symbol, sign or design.

- Customers use it as a means of identification.



What is a branding?

- The process of distinguishing one business's
product from another.
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- An attempt to harness, generate, influence and
control associations to help the business
‘perform better.

- Jt aims to create an emotional connection
between a business and its customers.
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