\amate ‘E.conomlc Oﬁe('mg

apare® it

e of B

cycal

what'® Nt

m,fo\.w..\.m.'.

w
ﬂ\m'n &
C('\tiques|(,hanengcs

s

—— i

so\ut'mn% com

1 hat;ase
P . e

onc | FINE and

-l

"

i, | Fine and I,_Gilmmc tCnnl.]
D\S‘\it‘{ - ‘[Hﬂ-\i \'hR'f\

(oo

g e
WALt

Thecys®

5 com

e andd e ey -un:'wm r-m.-\lqr\ s g




Thecasesolutions.com



Experience economy?
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Experience Economy is an economic offering, that
has emerged as the 4th stage in the economic
evolution.

It refers to a structural change in our economy that
has been going on in the last decades.

Term was first described by Pine & Gilmore



PROGRESS OF ECONOMIC VALUL
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TIME LINE — PIONEERS OF THE IDEA
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Argument: ).Pine and ). Gilmore

Refer to experience as a new source of value creation
Customer need to perceive experiential value
Quality of goods & services

Interactions with people and places (co-creation)
Experiences need to be seen as distinct offers (not in
combination with services)
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Differentiation and competitive advantage




Argument: J.Pine and J. Gilmore (Cont.)
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Experiential value can be added to all types of product
Customer need to be charged for experiences

In the Experience Economy every business is a stage an therefore work is a theatre
(Pine and Gilmore, 1998) (in experience economy book on p. 53)



Characteristics of experiences
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2 DIMENSION
. Customer participation
Active participatior
Passive participation
» Connection
Absorption
Immersion




Pine and Gilmore: Experience Realms — 4E's
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