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Conclusion

In this proyect, I have learn
each of these eras are building
blocks of the concept of
marketing, These eras
contributed io how we perceive
marketing in the present day,
The concepl of marketing will
continee to evelve for fuire.
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Is a grand change for the market
field. Through the internet and
social media, businesses could
easily reach out and stay in contact
with their clients. Communication
and social media are key ideas of
this era. A lot people take
advantage of this era, they sell the
product through the social media.
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Social Marketng Era

Is a grand change for the market
field. Through the internet and
social media, businesses could
easily reach out and stay in contact
with their clients. Communication
and social media are key ideas of
this era. A lot people take
advantage of this erg, they sell the
product thraugh the social media.
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1.The Simple Trade Era and
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2.The Sales Era
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the primary driver of sales was
mass production. Manufacturing
effectively and efficiently was theﬂ' —

main concern for businesses.
Businesses believed that mass
production was the marketing
technique of this era. They
thought that if products will be
nade, people will buy them.
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The sales era was the era of
competition. Businesses could no
longer easily sell their mass made
products. It increasingly became
more difficult for companies to
sell to consumers. This era is
where we see the concept of
marketing as it is today emerge.
Companies had to aggressively
promote their products and
persuade consumers in order to




RELATIONSHIP ERA

t is a long term
relationships between
consumers and companies.
This built consumer’s trust
and loyalty, and keep the
business successful.
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Is a grand change for the market
field. Through the internet and
social media, businesses could
easily reach out and stay in contact
with their clients. Communication

and social media are key ideas of
this era. A lot people take
advantage of this era, they sell the
product through the social media.
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