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Once an attractive
market(s) has been
identified, when
should a firm enter
that market(s)? Why?

First mover advantages

establishing a strong brand name,
buiild up sales, gaining cost
advantage

Large-Seabe Entry
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Once an attractive
market(s) has been
identified, when
should a firm enter
that market(s)? Why?

First mover advantages

establishing a strong brand name,
build up sales, gaining cast
advantage

Large-Scale Entry
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What issues should a firm
consider when deciding on
which markets to enter?
Why?

Firms should address 3 factors (basic
entry decisions)

-Which foreign markets to enter
-When to enter them (timing of e
-On what scale they should ente



Basic Entry Decisi
Which foreign
markets to ente

-The choice must be based o
assessment of a nations long
profit potential

-The more than 200 nation-sta
the world do not all hold the sat
profit potential for a firm
contemplating foreign expansion
(Hill, 2013, p.486)

-
-



