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-2nd largest retailer in the U.S.
-Headquartered in Minneapolis, Minnesota
-2012 Revenues of $73.3 billion

-Employs 361,000 Team members

-1,919 Stores (122 in Canada)
-In all states but Vermont

-Target is in the discount/retail industry

-Their main competition is Walmart




- Median Age is 41 (the youngest of major
discount retailers)

- Median annual income of $58,000

- 43% graduated from college

- 76% Female

- 40% have children at home

- 97% of American consumers recognize the
Target bullseye logo




