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judgement of the market

Exhibit 7 Vivendi Revenue, 19940 2000E by Division (FFm)

1994 1945 199 1997 19 19§ 2000k
Water 37319 38 877 41,00 42400 43500 44,900 46 400
Eneorgy 20,503 =4 551 25,852 25400 30,600 33,600 37000
Vaste management 11,440 12733 14,599 15.050 17.300 18576 20000
Urban transporn 3412 3 555 6,308 11,100 13532 14 BAS 16374
(#) Utikties T2674 79756 87049 93950 104832 1196 M4
Construction S0292 56966 5405 $2500 S0727 S0000 50000
Property 9,598 8650 8222 9500 10300 10800 11,600
Communications (Cegetel) 4193 4530 5,029 100900 13,348 1804 24219
Meda (Mavas)® 1,338 1.783 1451 0 W29 &8 4268
Others « parent company 8662 11266 112 266 0 0 0
Tolal 156158 162961 165MM5 167116 297567 231663 249231
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