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Background of Singapore AirlineS
+ flag carrier airfine of Singapore

» Formed in May 197

+ First airfine to operate in Terminal 3
+ Best airline of Asia in 2011

« Launch customer of Airbus A230
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Achievements

e Worlds most respecteo] travel brands

. Provide arr transPOrtation services of h}gheet quahty
. '\nternat'uonaﬂy recognizeA as the Worlds lea&ing airline
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IndusStry-leading innovations

o offer free headsets

- 3 choice of meals and free drinks Economy Class in thv
« ntroduce satellite-based infl ioht telephones in 1991 7

ﬂ\l the A220 from Smngapore to Syéney on 25 October 208
» an international culinary panel for developing inflight meal SGS




