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Syllabus Checklist

=

4.4 Market research

Why and how organizations carry out
market research

The following methods/techniques of
primary market research:

surveys
. interviews

. focus groups

. observations

The following methods/techniques of
secondary market research:

. market analyses

. academic journals

. government publications

. media articles

Ethical considerations of market
research

The difference between qualitative
and quantitative research

The following methods of sampling:

. quota

. random

. stratified

. cluster

. snowballing
. convenience

Results from data collection

AD2

AO2

AO2

AD3

AD2

AO2
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TOK LQ: To what extent can market research ever be truly
reliable?

Learning Objectives
- Define market research.
- Analyse primary and secondary research.
- Explain different methods of market research.



