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The ‘Beginning Growth Stage
1837-1890

- 1837 was a tough time to start a business in
Cincinnati, but P&G was able to use forward-
looking approach to build their growing business

- in 1850, Procter & Gamble started to use the
unofficial Moon and Star logo to distinguish their
company products

- 1862- P&G was able to build their reputation by
providing candles and Soaps to U.S. Civil war
Soldiers

, - In 1679, JamesS NorriS Gamble, the founder’s Son,
invented the inexpensSive white Soap, Ivory

- P&G started to produce their products nationally
in 1882
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Internal Strengths

- Efficient in creating and acquiring new
products

- By partnering with other companies, P&G was
able to build an extensive distribution
channel as well as increase their revenue
Source for the company

- AlSo, P&G iS very efficient in making the
public aware of new products through
advertising.

- Over the years P&G has been efficiently
building its customer loyalty and large, brand
name cuStomers, Such as CoStco, Kmart, and
wal-Mart.



