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Apollo Foods
Los Angeles, California, USA
Food

- Global consumer packaged-goods powerhouse
- Confectionary - Biscuits

- Snacks - Beverages

- Cheese - Convenient Meals

4 division, 1 of it Consumer Foods Group (CFG)

To 170 countries worldwide
Second Place — US Chocolate Market

Revenue - $ 54.4 billion
Net Income - $ 3.5 billion




