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Introduction

"Pricing is an art, a game played for
high stakes; for marketing
strategists, it is the moment of truth"

Impor tance of Pricing

+ determines type of customers

» determines competitors attracted

« easiest for competition to imitate

- direct determinant of profits (or losses)
- indirectly affects costs (through quantity sold)

- affects the image of the brand

« PRICING ERROR scan nullify all other marketing mix

activities










