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1 Amazon's Challenges

= in Europe:

GLOBALIZATION&LOCALIZATION
2 Several challenges during its first vear in Europe

FE Recognized the Europeon market o5 on
aggregate of regionol morkets

Amozon founder, uly 199

“Use the Internet to tronsform book

buying into the fastest, eosiest and most
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GLOBALIZATION&LOCALIZATION

Amozon founder, July 1995

[ several challenges during its first year in Euroge

FE Recogrized the European market os an
nggregate of regionol morkets

“Use the Internet to transform book
buying inta the fostest, easiest and mest
enjoyable shopping experience possible”
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