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The Sum of all the values that conSumers give up in
order to gain the benefits of having or usSing a
product or Service.
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Cost Based - Pv*iciuf,

Pricing involves setting prices
based on the costs for
producing, distributing, and
Selling the product plus a fair
rate of return for its effor

and risk.

Cost-based pricing adds a
Standard markup to the cost

f the product.
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