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[surism Facts
- Beijing welcomes 140 million Chinese tourists and 4.4 million international visitors
in a year
« By the end of 2012, 11,367 star-rated hotels submitted operating figures to China
National Tourism Administration.

« Their total revenue amounted to CNY 243.022 billion (almost 40 billion USD)
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China Domestic Tourism (millions}




- 1949 - 1974: China was closed off for
all but select foreigners

2012 Tewrism Statistics

» 1990's: large domestic tourism growth

« Increased quality of the service
industries - learned from the west

- Popular for cultural relics, historic

« Minimal domestic tourism
« Lack of disposable income
+ Deng Xiaoping’s reforms in the late

« 1.6 billion domestic trips - the world's
largest domestic tourism market
+ 59.4 million inbound trips

« Concerns:
sites, as well as more modern « High number of tourists during
1970s, tourist spots were reopened attractions holiday weeks
and tourism flourished = Detrimental to service,
- Most tourism infrastructure was e e i B
built to support foreign tourists

environment, historical sites, etc.
« Increase foreign earnings
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Table Il Travel activities of China and US domestic tourists, 1999 (% of person-trips)

China's domestic tourists U5 domestic tourists
Rank Activities % of person-trips®  Activities % of parson-trips*
1 Cutdoor/natural sceneny 73 Shopping 23
2 Relicsihiztorical sites 32 Outdaar 17
1 1 1 1 1 3 Keep-fit activities/sports 27 Historicalfruseums 15
Top 10 Chinese Destinations for Rich Chinese s 7 i "
: 5 Shopgini 17 Cultural eventzifestivals 10
pRing
i as & Festivals 15 Mationalistate parks 9
10. Xll’lj lal’lg 7 Theme park 12 Themefamusement park g
a d ] Amusernent park 7 Nightlifa/dancing 2
0. Ql ngaao 8 Botanical garden 6.4 Gambling 7
10 Museurvexhibition 6.7 Sports event &

8. Shanghai
7. Beijing
6. Hangzhou

Mote: *Total percentage may exceed 100 per cent since multiple choices were allowed in surveys
Sources: China's data are based on CNTA (2000, the US data are based on TIA {2000)

5. Macao
4 Tibe t VWhere and When Do Chinese Toarists. Travel?
. + The tourist volume rockets to an amazing number during the
3. Yunnan peak seasons especially the two golden weeks (the National Day
Holiday from Oct. 1 to 7 and the Spring Festival), which can be
2. Hong KOﬂg the cause of problems with traffic and tourist service quality.
1. Sal’lya TN - Theme parks is an increasingly popular
Mon-public holidsy ® destination for Chinese tourists.
Summer vacation 8 . 3 Chinese theme parks are already
— E included in the top 25 most visited theme
SpengFeshal parks in the world
Labour Day 9

+ Chime-Long Water park in Guangzhou is
the second most attended water park in
the world.
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Destination - ycmnan
Practice of ethnic tourism has been increasing - Yunnan is now

one of the top destinations for Chinese tourists, with 12.5 million
visiting just during the Golden Week in October.

- Minorities

v - Eco-tourism
i 9 - Yunnan's tourism income in 2012 reached 170.25
£ billion yuan, up 31.2% compared with 2011, accordin
to the province's tourism bureau.
L@ - Helps lift people living in remote areas out of povert
: - they provide lodging and other services to
backpackers
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Chinas First lsurism Laur
“Tourists shall observe public order and respect
social morality in tourism activities, respect local
customs, cultural traditions and religious beliefs,
care for tourism resources, protect the ecological

environment, and abide by the norms of civilized
tourist behaviors.”

= 112 Articles
- Came into effect October 1, 2013,
= 1st article:
“This law is made to pratect the legitimate rights and interests of the tourists
and tourism operators, regulate the order of the tourism market, protect and
reasonably utilize tourism resources, and promate the sustained and healthy
development of bourism.”
= Includes;
+ Restriction against taking visitors to shops that pay the guide or the operator
commission for sales, known as “shilling.”
. Safl.‘t}f
- Fair pricing and congestion in scenic spots
= Ensuring tourists” rights while in China

, the pogulation of domestlc tourism
liown person-times (ins
, with the revenue it

75 billiar: person-times,
with the targeted revenue
% year-on-year ta FMA 262

« China's economic growth has pramoted the
development of China's domestic ourism industry
and i
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Impact on Chinas Econemy

Tourism in China Contributes More to GDP
Than Automotive Manufacturing

» According to new research undertaken by the

WTTC (World Travel and Tourism L'oum:ll}

and conducted by Oxford Economics, China's

travel and tourism industry is substantially
larger and contributes 13% more to the GDP
than its automotive manufacturing

The travel and tourism industry in China

supports over 62 million direct and indirect

jobs (compared to the 485 million jobs in the
financial services sector)

+ China's travel and tourism contribution ta
GDP will grow by more than 9% over the next
ten years, a faster growth rate than the
overall economy (7.6%)

+ Domestic tourism had a continuous increase
of around 10% each year

+ Contributes over 4% to the growth of China's

GIP,

Greatly enhances employment, consumption

and the economic development of China.




Impact on Chinas

» Tn 2012, the population of domestic tourism

consisted of: 2.957 billion person-times (instances), Tourism in China Contributes More to GDP
accounting for 93.2%, with the revenue hitting RMB Than Automotive Manufacturing
2.2706 trillion or 87.8% . :

- It is estimated that the number of domestic tourists Accordmg to new research um':lertaken by the
in 2013 will claim 3,275 billion person-times, WTTC (WOFICI Travel and Tourism COUT‘IC]I)
standing at 95.3%, with the targeted revenue and conducted by Oxford Economics, China’s
e el TR e A D 2 travel and tourism industry is substantially

+ China’s economic growth has promoted the larger and contributes 13% more to the GDP
development of China’s domestic tourism industry than its automotive manufacturing
and likewise . . . .

- Since the Chinese love luxury products, luxury * The travel and tOLll"llSTﬂ lT'ld:U.StTy n (;h”?a
tourism has been growing supports over 62 million direct and indirect

worth $39 billion and predicted to reach $56.2 fi ial . £ )
billion by 2017 Inancial services sector
_ . . .
« China’s travel and tourism contribution to
5.35. Li and Lian (2010) used a SAM to investigate the impact of fourism industies in Jiangsu GDP will grow by more than 9% over the next
Province, China for 2002 through a SAM. This SAM distinguished labor and capital income, urban
from rural households, and urban hnusal'nlt;s by seven inLrlxlome categories. They used the SAM ten years? a faSter grOWth rate than the
to estimate the income multiplier of tourism industry receipts on the seven urban household
income classes. Table 6 shows the ratic of income generated by tourism receipts to one unit of Overall economy (7'6%)
tourism receipt. It shows, for example, that the highest income class received the highest income
boost from tourism industry receipts at 0.4310, but the upper middle-income group was not far
behind. The poorest residents received negligible income boosts from tourism industry receipts.
Table 6. Net multiplier effects of tourism industries receipts on urban household income by . 1 1 1 i
fecsoftourism ndusries eceips on ke Domestic tourism had a continuous increase
DT of around 10% each year
oo aores - Contributes over 4% to the growth of China’s
Lower middle incoma 02180
Micdle income 02023 GDP.
Upper middle income 04020 -
 rono o0 « Greatly enhances employment, consumption
income ) .
S s 105231 and the economic development of China.
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» According to a new report from the World Travel &
Tourism Council (WTTC), China is to become the
world’s second largest travel and tourism economy
after the United States by 2015
« The Chinese government has taken various initiatives
to boost the tourism industry:
- Bilateral agreements with neighboring countries
- Granting Approved Destination Status
_+ Easing VISA norms
» Branding and promoting of China as a tourism hub

Top 10 China
travel trends

1. Chinese outbound travel continues to grow in trawellers number and trip
frequency.

2. Leisure travel drives Chinese outbound travel demand. Sightseeing and
shopping are key purpases of leisure trips. It is highly seasonal with peak periods in

May, October and December.
3. (hinese outbound travellers are travelling further for destinations beyond
Hong Kong and Macao.
4. Young professionals with high income is the major comsumer segment
driving outbound travel demand in China.
5.  B0%of travellers are searching for information about destination prior to
their traved, and the major information channel is online. s S o et e s
» In 2011, domestic travellers e e [
6. Travel agency is still dominating the booking channel, while online agents in China reached 2.64 S me_ 0
are growing quickly, mﬁ"ﬂ!mm! billion, almost 20 times the [ e PR :
number of inbound arrivals [Eemstmsbnmin Lo -
7. Average spending per visit shows double-digit increase, with 35% of ot speociog o sl neits | a0 o m
budget spent on shopping. + Revenues from domestic Teurem ;:‘Q;::m :
8. Sharingof travel experience through online platforms is increasingly tourism recorded USD 310.7 | moa . e
popular, especilly among young generations. billion, six times the amount 4w erri s e e
9. Chinese consumers are moving towards an experience-based choice of the total tourism foreign  s=s=ves
model from a price=based choice model. exchange revenues

- Research on domestic tourism in China has
focused on:
+ China's growing middle class
« Fast developing tourism infrastructure
« Economic and social systems in
transition

10. The new Chinese tourists are demanding higher quality services, and
moving from traditional tour groups o individual experiences.




