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what has happened in sport but also it gives feedback to the
public for example things like results, reports, and highlights.
An example of this is score centre which is a website that
gives you live coverage of what happens in a foo game
and also shows you the goals and what place a teamisin a
league. For example if you support Manchester United you
can check what place they are in and what goals they have
scored in a match.
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e media for example can make certain events such as the
champion leagues matches only available on a specific
channel for viewers to watch and they also have to pay to
view. An example of this is BT sport channel as to watch
certain events like the champion leagues matches you have
to pay or you won't be able to watch it.




ad things about them for example it will be known
to the public and the public will then change their
views based on what the media has said.
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it causes performer to have a mindset where
they have to do well to meet certain
expectations. This can lead to certain problems
for the performers as it might lead to them
doing drugs, violence and even becoming
corrupted under the pressure of the media.
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Another negative impact of the media in football
is that bright lights and intrusive cameras can
affect the performers when playing a match
because when playing the media wants certain
players to be in the spotlight and this can cause
the players performance to decrease due to the
lights and cameras.
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The golden triangle also links bgn sponsorship and
media for example a sport like archery that is not well
known but can be played in the Olympics. This tells us that
sponsorship and media can change the popularity of a
sport for example if the media brings up archery with a lot
of sponsors then archery will be well known and the
popularity of it would increase. This also tells us that the
media can control as to what sport they want to be in the
spotlight by sponsoring them and this means that they will
be offered a lot of money to what sport they sponsor.




