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At the end of 2013, Yung Kee Holdings has HK$S888
million (approx. USD$ 115million) in cash and the

restaurant is estimated to be worth HI{$1.3 billion
(@approx. USD $167.5 million).
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Yung Kee sold roast goose dishes with rice from a
street stall for a just for 5 cents 70 years ago,
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this skilful delicacy by Kam was transformed into a world
famous restaurant in Hong Kong's Central district so
successful it won a star in Michelins 2009 guide for the city
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Kam Shui-fai started working at the age of 12, working - e
multiple odd jobs before he set up his own dai pai dong -
(open food stall) in Sheung Wan in the early 1940s

During the Japanese occupation, Kam moved his business

into a proper Chinese restaurant in Wing Lok Street. The
building was destroyed during an air raid, and Kam reopened
the restaurant in Pottinger Street after the war. b
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The M: ey
rese: Miele Guide is an authoritative guide to Asia's best
aurants published annually since 2008. It features 450

In 1968, Yung Kee shot to international fame when N '
Fortune magazine named it one of the world’s 15 best .
restaurants, the only Chinese restaurant on in the list ngk‘:-'*"-'-CO*I"n.hk Th ecaS es (0, l u t’ ons.com
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Its signature dish soon earned the nickname “flying
B roast goose” after tourists started bringing the dish
ML back to their home countries via takeaway packs on
~ | board their planes.
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Cathay Pacific "Best Chinese Fond in the Air®
Yung Kee Promotio
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The trend led to collaboration with Cathay
Pacific Airlines to serve the delicacy to its
first and business class passengers.




