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MiSSion Statement

Just Us, implements a local and cultural twist to
the modern day coffee experience. By focuSSing
on fair trade and renewable materials Just Us
promotes an eccentric take on product
development and diversification. Aiming to
increase at 10/ per annum, Just US us will
encapsSulate its customers to the Just us fair
trade way, starting with youth programs for
School art. Qur mission Statement is an ironic
one as its not Just Us, its U too!




