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Synopsis of Nestle Case:
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= Madifeed Minimal lnformation Rube
3, Farnes Rule

4. Mutual Benefit Fule

5. Maximal lefoermarion Rube

According o Holley:

- The Maximal information Rule is considered by Holley as avery extreme standard to pursue.

TheCaseSolutions.com

rhe importance of The
marketing process:

According to the case, "The fundamental ethical
dilemma for MNE managers is whether such a
product can be markered when it cannot be
guaranteed, or reasonably expected, thar it will be
usedd by people who meet che minimm
comditions necessary for safe use”,

The pevelopment of the marksting piscipline

- Since the rise of capitalism, marketing has
seen no bounds.

« Varying political environments and ideological
trends have profoundly influenced marketing
practices in developing countries.

" consumer vulnerability;

“Consumer vulnerabilicy is a state of
powerlessness that arlses from an
imbalance in markeplace
interactions from the consumption
of mearketing messages and
products” (Shulez 1 and Helbrook,
2009).

= Thie Murual Bevefit Rule is he appropelate standand by which sellers should disclose informatioe.
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- After struggling to fall pregnant, Mia | - .
gave birth to Baako, now & months P@terﬂ@ |Sm o

- Approached by nurses who aggressively T
asserted their case for infant formula

« Mia lives in a small village in Eastern

- Paternalism is, "The interference with a person's liberty of action justified by
reasons referring exclusively to the welfare, good, happiness, needs, interests

Kenya orvalues of the person being coerced” (Ebejer and Mordern, 1998).
- No access to clean water Nestle's markei vated b N but ineffectively and
« Witerate d = . Nestle's marketing strategy was motivated by worthy cause, but ineffectively an
+ Husband passed away from HIV RECOI en atl Ong ninceallyiexectter

+ Has difficulty providing for her family - They aggressively and vehemently advocated their case for infant formula,

despite knowing the requirements needed to effectively administer i
- Nestle could have developed the formula so it would only break

down in boiling water
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Do vou think Nestle's
Actions were ethical and
justified or unethical and
unjustified?
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Nestle company Mission statement:

"At Nestle we believe that research can help us make
better food so that people can live a better life"

"Good Food is the primary source of Good Health
throughout life"



